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Meet your Business 
Development Team!

Anthony Kaniuk
Senior Business 
Development Executive
akaniuk@nfda.org
262.814.1550

Since 2014, Anthony has worked 
with businesses near and far to 
develop the right packages of 
NFDA advertising and sponsorship 
offerings that help them best reach 
their target audience. 

Prior to joining NFDA, Anthony 
worked for Kates-Boylston 
Publications as associate publisher 
of American Funeral Director and 
American Cemetery & Cremation 
magazines and Funeral Service 
Insider newsletter for 14 years. 
He is also past president of the 
International Memorialization 
Supply Association, where he 
played a pivotal role in securing 
a new executive director and 
assisted in the development of 
many new benefits for members.

Lorri Wagner
Business Development
Manager
lwagner@nfda.org
262.814.1546

When Lorri joined NFDA in 2014, 
she brought a wide range of 
experience that enables her to 
establish inclusive sales and 
marketing plans for NFDA’s valued 
partners.

Lorri’s multifaceted career includes 
employment in the travel industry, 
running a home business and 
working as a regional sales 
representative for Innovative Signs. 
Lorri also served as national retail 
manager for Penzeys Spices, 
where she led teams that launched 
new stores across the country.

Your Partners at NFDA

Robin Yusko
Business Development Project 
Coordinator
ryusko@nfda.org
262.814.1546

Robin started working for NFDA 
in 2017 in Member Services 
managing membership calls and 
assisting on a variety of projects.  
Her project work then expanded 
to other departments including 
the Funeral Service Foundation 
and Advocacy.  She transitioned 
to Business Development where 
she is responsible for tracking 
all convention sponsorship, 
managing insertion orders, 
coordinating and entering website 
banner ads, scheduling e-bulletins, 
and providing onsite convention 
support.

Prior to joining NFDA, Robin 
worked as an Executive Assistant 
within various Fortune 500 
companies.  She also taught 
Business Law at Bryant and 
Stratton College in Wisconsin 
for executive assistants pursuing 
certification.
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Reach the top decision-makers
in funeral service when you advertise 
with NFDA! 

NFDA is the world’s leading funeral service 

association, serving more than 20,000 

individual members that represent more than 

10,000 funeral homes in the United States 

and internationally. Our members are the 

decision-makers you want to connect with!

NFDA Members…

65%
Owner, 
Principal 
Partner

9%
CEO, 
President

4%
Vice 
President

16% 6%
Employee

Manager

…are in charge!

…have life experience!

Average Age

26-39 12%
40-54 35%

55-64 31%
65+ 21%

…also own or offer: 

Crematory 100%

Rental/Ceremonial Caskets for 
Cremation With Viewing 87%

Headstones, Markers, Monuments 73%

Preneed Insurance 81%

Aftercare 72%

Flower Shop 53%

Green Funeral Services/Burials 51%

Cemetery Without Cremation Services 44%

Cemetery With Cremation Services 38%

Estate/End-of-Life Planning Services 37%

Pet Care Services 28%

 

Based on most recent NFDA Member Needs & Satisfaction Survey
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Official Publication of NFDA 

Our readers take action!

“If you are a supplier to the 
funeral industry and you are 
not advertising in The Director 
magazine then you are not 
reaching a large part of your 
target audience. As the official 
publication of the largest 
association of funeral directors 
in the world, why would you 
not advertise with them?”

Jamie Meredith
Executive Vice President
C&J Financial, LLC    

More than 15,000 funeral 

professionals around the 

world count on their monthly 

issue of The Director to 

keep up on the latest trends 

and important information 

they need to be successful 

in today’s funeral service 

profession.

62%

44%

38%

29%

21%

Based on most recent NFDA Funeral Service Publication Study

 Visited company’s             
 website to learn more 

 Contacted company 
 about a product  

 Purchased 
 advertised product   

 Saved ad for future 
 reference

 
 Shared with a 
 colleague 
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2021 Editorial Calendar
The other side of COVID* 

January
2021 Is Here… Finally
• Getting Back on Track in 2021 

Space Reservation: 11/5/20
Ad Material Due: 11/12/20
Editorial Material Due: 11/15/20

February
Reassessing 
Memorialization
• Is Virtual the New Reality?
• New alternatives – Green, AH

Space Reservation: 12/5/20
Ad Material Due: 12/12/20
Editorial Material Due: 12/15/20

March
A Year in the Life 
• COVID-19 shut down life as we 
   knew it one year ago this month  

Space Reservation: 1/5/21
Ad Material Due: 1/12/21
Editorial Material Due: 1/15/21

April
Your Social Network
• Are you reaching out? Are you 
   connecting?

Space Reservation: 2/5/21
Ad Material Due: 2/12/21
Editorial Material Due: 2/15/21

July
Your Winning Team
• Recruiting and Keeping the best

Space Reservation: 5/5/21
Ad Material Due: 5/12/21
Editorial Material Due: 5/15/21

October
The NFDA Convention Issue

Plus: The Best Thing I Am 
Doing
• The Idea Bank 

Space Reservation: 8/5/21
Ad Material Due: 8/12/21
Editorial Material Due: 8/15/21

May
Capital Ideas
• Investing in your business 

Space Reservation: 3/5/21
Ad Material Due: 3/12/21
Editorial Material Due: 3/15/21

June
The Funeral Director in the 
Community
• Where do you stand in your 
   community?

Space Reservation: 4/5/21
Ad Material Due: 4/12/21
Editorial Material Due: 4/15/21

August
Your Business Model – 
Overhaul or Tweak?

Plus: The NFDA Expo 
Preview

Space Reservation: 6/5/21
Ad Material Due: 6/12/21
Editorial Material Due: 6/15/21

September
The Consumer’s Voice 
(The Annual NFDA Consumer 
Survey)

Plus: NFDA’s Convention 
Workshop & Speaker 
Preview

Space Reservation: 7/5/21
Ad Material Due: 7/12/21
Editorial Material Due: 7/15/21

November
The Strategic Plan 

Ad Space Reserved 9/5/21
Ad Material Due: 9/12/21
Editorial Material Due: 9/15/21

December
The Convention Recap 

Space Reservation: 10/5/21
Ad Material Due: 10/12/21
Editorial Material Due: 10/15/21

*How the funeral service profession has been impacted  by COVID-19, both in the short-term and long-term
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Print Ad Dimensions 

Full-page 
Ad Dimensions
Live area: 7-1/4" x 9-7/8" Keep all 
copy and live matter a minimum of 1/2" 
from the gutter and final trim

Trim size: 8-1/4" x 10-7/8"

Bleed size: 8-1/2" x 11-1/8" Allow 1/8" 
bleed on the head, foot and face

Press-quality, high-resolution PDF 
required with all fonts embedded, layers 
flattened, minimum 300 dpi. Send to 
artwork@nfda.org

Ad Placement 
Full Page 2/3 Vert. 2/3 Horiz. 1/2 Island 1/2 Horiz. 1/3 Square

1/3 Vert. 1/3 Horiz. 1/4 Square 1/4 Horiz. 1/6 Vert. 1/6 Horiz.

1/2 Vert.

1/4 Vert.

Ad Dimensions 
(For bleed information, please see 
Advertising Specifications on reverse 
of Insertion Order.)

Wide x High

 1 page 7-1/4” x 9-7/8”

 2/3 V 4-3/4” x 9-7/8”

 2/3 H 7-1/4” x 6”

 1/2 Isl. 4-3/4” x 7-1/4”

 1/2 V 3-1/2” x 9-7/8”

 1/2 H 7-1/4” x 4-7/8”

 1/3 Sq. 4-3/4” x 4-7/8”

 1/3 V 2-1/4” x 9-7/8”

 1/3 H 7-1/4” x 3-1/4”

 1/4 Sq. 4-3/4” x 3-3/4”

 1/4 V 3-1/2” x 4-7/8”

 1/4 H 7-1/4” x 2-1/4”

 1/6 V 2-1/4” x 4-7/8”

 1/6 H 4-3/4” x 2-1/2”

2021 Ad Rates

Cover Rates (includes 4-color process)

   1X 3X 6X 12X

 Cover 2 3,220 3,065 2,920 2,780

 Cover 3 3,100 2,950 2,810 2,675

 Cover 4 3,600 3,425 3,260 3,100

4-Color Rates (includes black-and-white space rates)

  1X 3X 6X 12X 24X

 1 page  2,610 2,530 2,460 2,390 2,320

 2/3 page  1,925 1,865 1,810 1,755 1,705

 1/2 page 1,445 1,400 1,355 1,315 1,275

 1/3 page  975 945 915 885 860

 1/4 page  800 775 750 730 710

 1/6 page  580 560 545 525 510

Black-and-White Rates 

  1X 3X 6X 12X 24X

 1 page 1,610 1,530 1,460 1,390 1,320

 2/3 page 1,260 1,200 1,145 1,090 1,040

 1/2 page 945 900 855 815 775

 1/3 page 645 615 585 555 530

 1/4 page 550 525 500 480 460

 1/6 page 420 400 385 365 350
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Looking for something different? 

Highly visible specialty options 

make a big impact and can be 

more affordable than you think! 

Consider these unique and 

interesting ways to include your 

message with an upcoming 

issue of The Director.

Call us at 800.228.6332 

or +1.262.789.1880 

for details and pricing!

Polybag
Ride-along
Enjoy discounted rates when 
you include your marketing 
piece with others packaged in 
a clear plastic polybag.

Polybag 
Exclusive
All the great benefits of the 
ride-along polybag opportunity, 
with the addition of being a 
stand-alone inclusion.

French 
Gate Cover
The cover of The Director 
will open to reveal your 
full-page ad.

Dot Whack
Stick your message right on 
the cover or in a targeted area 
of the magazine with a custom-
printed sticker.

Belly Band
Be the first thing readers 
see when they pick up The 
Director! And they’re sure to 
notice your message on the 
front and back of the band 
as they remove it to open the 
magazine.
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Unique solutions to reach 
members throughout the year!

NFDA Product Catalog
Get in front of members while they’re in a 
shopping state of mind! The NFDA Product 
Catalog features a variety of books, DVDs, 
CE courses, NFDA swag and more for 
funeral directors. 

And we’ll get the word out, too – the 
Product Catalog is shared with funeral 
directors:

• At the NFDA International Convention 
 & Expo

• Via polybag with the January issue of 
 The Director

• By inclusion in all NFDA product/
 resource orders

• Through distribution at state conventions 
 throughout the year

Space is limited – secure your full-page ad 
before they sell out!

 Rates:
  • $1972 – Inside Page
  • $2000 – Cover

Looking for options to advertise 
at the NFDA International Convention 
& Expo? 

Check out the Prospectus or visit 
suppliers.nfda.org.

NFDA Member
List Rental
Direct mail is back and better than ever! 
Get your creative ready, get out of the 
inbox and get your message into the hands 
of key decision-makers in funeral service. 

List Rental Option 1
Mail List Only
(Subsequent rentals within a 12-month 
period $1,000)

Includes member name and mailing 
address

 • Entire membership list $1,500

 • Per state $400

List Rental Option 2
Mail & Telemarketing List
(Subsequent rentals within a 12-month 
period $1,500)

Includes member name, mailing address 
and phone number

 • Entire membership list $2,000

 • Per state $500

NFDA Member List Rental is for your 
one-time use (per rental). Please note: It 
is NFDA’s policy to keep member email 
addresses confidential. If purchasing only 
1-3 states, that rate will be deducted in the 
total membership rate should you purchase 
the entire list.
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NFDA offers so many ways for you to get the word out about your company and what you stand 
for – before, during and after the big event! Make the most of your Convention investment with these 
special opportunities.

NFDA International 
Convention & Expo 
Preview Brochure  

The first glimpse of the big event 

is included in all NFDA new-
member packets, with NFDA 
Store orders and other mailings 
and is distributed at state 
conventions from March 
through June. 

Exclusive back cover: $2000 
Ad materials due January 6, 
2021.

NFDA International Convention & Expo 
Registration Brochure   

Poly-bagged with the June issue of The Director, circulated 
with all NFDA new-member packets and at state conventions 
from June through October, this anticipated brochure dishes 
the details. Secure your ad space early – this will sell out! 

Limited – full page ad. 
Ad materials due April 6, 2021.

NFDA Convention 
Program & Planner   

Distributed to every attendee onsite, this 
8.5” x 6.5” spiral-bound “notebook” is 
the comprehensive guide to all things 
Convention & Expo, including navigation 
through the Convention Center, 
daily workshop and activity line-ups, 
schedules, exhibitor information and 
much, much more. Take advantage of 
premier ad placement in this must-have 
resource! 

 Choose From:

 • Covers – 3 opportunities
  $2,000
 • Laminated tabs – 10 opportunities
  $1,500
 • Full-page ad – 20 opportunities
  $1,000

Don’t delay – ad space will 
sell out! Ad materials due 
August 12, 2021.

NFDA International Convention & Expo 
supplemental publication opportunities 
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Welcome to the 
Digital World of NFDA!

How popular is nfda.org?

  Page Views Visits Unique Visitors

Monthly Average 175,261 75,725 56,764
Annual Total 2,103,136 908,700 681,166
September 30, 2019 – September 30, 2020*
*These numbers reflect an increase in engagement as a result of the coronavirus pandemic.

Web ads boost your visibility

Put your brand on our most visited website page! The NFDA website is a primary source of 

information for funeral service professionals, and now for the first time you have an opportunity to 

place your ad in one of four stationary positions on our home page! 

This high-profile opportunity has never been 

offered before.  Put your company in front of 

thousands of funeral service professional each 

month!

2021 Rates

1 month - $850 3 months - $2168

6 months - $4080 12 months - $7650
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The sky’s the limit... 

Your web ads will be seen! 

• Ads appear on >90% of pages sitewide 

• Heavily trafficked pages 

• 10-second display rotation

…when your skyscraper ad is included in the rotation! Maximize your brand exposure wherever visitors 

decide to land at nfda.org!

Your Ad 
Here

       2021 Website Ad Rates
 1 Month $600

 3 Months $1,500

 6 Months $2,650

 12 Months $4,200

Web Ad Specs
• 275 pixels wide x 350 
 pixels high

• JPEG or PNG file type

• Max file size 50 KB 

Website artwork is due one week prior 
to the ad’s run date. 
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Reap the rewards…

…of advertising in The Bulletin! 

Extend your reach to NFDA 

members through this weekly email 

digest. 

31% Average Open Rate

13% Average Click-Through Rate

       2021 Bulletin Ad Rates
 1 Email $250

 3 Emails $600

 6 Emails $900

 12 Emails $1,800

Email Ad Specs

• 275 pixels wide x 350 
 pixels high

• JPEG or PNG file type

• Max file size 90 KB

Email artwork is due one week prior to 
the ad’s run date.

Your Ad 
Here

The Bulletin
NFDA’s Weekly Must Read!



13Media Kit2021 

Webinars and Podcasts 
When people tune in – you win!

Sponsored Webinars 

This is an excellent way to communicate your message and 
inform our members about your products or services. Your 
sponsored webinar is free to our members. We take care of 
the registration and promotion – you get the credit!

2021 Webinar 
Sponsorship Rates

1 webinar: $3500  

3 webinars: $10,000

NFDA Podcasts 

The pulse of the profession. NFDA has launched A Brush 
With Death, a podcast created to help funeral professionals 
be more responsive to the evolving needs of families and 
better respond to the issues shaping their businesses. New 
episodes are released on the second Tuesday of each 
month. Sponsor an NFDA podcast and be confident that 
your brand will be seen and heard by more than 750 
listeners!

2021 Podcast Rate: 

$750 per episode
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2021 Prospectus 

If your business would benefit 
from being a part of the world’s 
largest gathering of funeral 
service professionals, then 
now is the time to secure your 
booth at the NFDA International 
Convention & Expo!

And if you really want to stand 
out from the crowd, we’ll work 
with you to craft a custom blend 
of sponsorship and advertising 
to help you meet your goals.

Learn more – 
get the 2021 Prospectus at 
suppliers.nfda.org.

Your guide to brand 
visibility at the world’s 
largest funeral service 
event. 

“We have been a keen advertiser and a sponsor from the very start.  NFDA 
affords an outstanding opportunity to showcase our products and interact 
with members from across the country and around the world, including key 
decision makers and thought leaders in the industry. It also lends insights 
and direction to where the industry is heading, and what future forms may 
present themselves. LoveUrns® highly recommends supporting it, for these 
reasons, and also for the betterment and future direction of the industry.”

Naseem Khan
President, LoveUrns, LLC.     
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NFDA’s valued partners are now eligible for 
Associate Membership!

While most companies agree that the greatest benefit is official affiliation 
with the world’s leading funeral service association, there are many great 
benefits to joining! 

 • Extra points for booth selection

 • Discounted Endorsed Provider rates

 • Exclusive Associate Member logo

 • And so much more!

Associate Member
2021

Now’s your chance!

suppliers.nfda.org/join
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Our Mission

The National Funeral Directors Association 

is the world’s leading, largest and most 

trusted association to support funeral 

professionals. We provide our members 

with critical information, innovative tools, 

resources and the professional community 

they need to serve families, run sustainable 

businesses and become pillars in their 

communities.

About Us

World’s largest funeral service association   

More than 20,000 members in 49 countries

Trusted leader and beacon for ethics

Largest global network of funeral service 
professionals   

Strongest advocate for the profession

Best-in-class education

Easy-to-use business management tools 
and resources

Each year, the NFDA International Convention & Expo draws thousands of attendees 

from around the globe to experience the world’s largest funeral service expo, best-in-

class continuing education and premier social and networking opportunities that help 

funeral directors achieve more in their businesses, communities and lives.

Learn how you can get involved!

Visit suppliers.nfda.org or ask about the 2021 Prospectus.

NFDA Headquarters | Brookfield, WI

Icons made by Freepik from www.flaticon.com
and by CC 3.0 BY from www.flaticon.com



The Director Advertising Insertion Order

Required only for first-time advertisers:

Advertising Company (printed in Ad Index) ________________________________________ Contact _____________________________________

Address   ___________________________________________City ________________________ State ________  ZIP _________________________

Phone  ______________________________ Mobile _____________________________________ Fax ______________________________________

Email __________________________________________________ Website ____________________________________________________________

Marketing/Billing Agency/Company (if different)  __________________________________________________________________________________

Contact  _________________________________________________________ Email ____________________________________________________

Address  ____________________________________________ City _________________________State ________  ZIP _________________________

Phone  __________________________________________ Mobile  __________________________ Fax  ____________________________________

Rate Per Insertion (see Editorial Calendar/Ad Rates and Dimensions) $ ____________________________________________________________  

Payment Options  An approved credit application is required for invoicing future ads. 

q  Check (enclosed) q  Check (by space closing) q  Invoice advertiser q  Invoice ad agency 

q  MasterCard q  VISA                            q  American Express q  Discover

Account number______________________________________________  Expiration date   _________________ CVV _________________________

Name on card  ___________________________________________  Authorized signature  _______________________________________________

Fax signed insertion order:  262.789.6977     
Questions? Contact Anthony Kaniuk at akaniuk@nfda.org or 262.814.1550 or Lorri Wagner at lwagner@nfda.org or 262.814.1546. 

Color

q Full page 7-1/4” x 9-7/8”

q 2/3 vertical 4-3/4” x 9-7/8”

q 2/3 horizontal 7-1/4” x 6”

q 1/2 island 4-3/4” x 7-1/4”

q 1/2 horizontal 7-1/4” x 4-7/8”

q 1/2 vertical 3-1/2” x 9-7/8”

q 1/3 square 4-3/4” x 4-7/8”

q 1/3 vertical 2-1/4” x 9-7/8”

q 1/3 horizontal 7-1/4” x 3-1/4”

q 1/4 horizontal 7-1/4” x 2-1/4”

q 1/4 vertical 3-1/2” x 4-7/8”

q 1/4 square 4-3/4” x 3-3/4”

q 1/6 vertical 2-1/4” x 4-7/8”

q 1/6 horizontal 4-3/4” x 2-1/2”

q 4-color

q Black/White
q January q 2021 q 2022

q February q 2021 q 2022 

q March q 2021 q 2022

q April q 2021 q 2022 

q May q 2021 q 2022 

q June q 2021 q 2022 

q July q 2021 q 2022 

q August q 2021 q 2022 

q September q 2021 q 2022 

q October q 2021 q 2022 

q November q 2021 q 2022 

q December q 2021 q 2022 

Dates of Insertion 
(Please check desired months and year)

Cancellations must be received in writing on or before the space reservation deadline.  
No cancellations or alterations of space will be accepted after the space deadline.

Advertisement Size



The Director Advertising Specifications, 
Payment Terms and Policies

The Director Advertising Specifications    

Special Position 
Positions specified by advertiser or agency cannot be guaranteed, but when available, earned rate plus 10 percent. 

Closing Dates for Space Reservation
The 5th day of the second month preceding month of publication. Example: Space reservation deadline for the March issue is January 5. If the 
5th falls on a weekend, the next business day becomes the materials deadline. No cancellations or alterations of space will be accepted after 
space closing deadline.

Materials Deadlines 
The 12th day of the second month preceding month of publication. Example: Materials deadline for the March issue is January 12. If the 12th 
falls on a weekend, the next business day becomes the materials deadline. Ad materials must be received by materials deadline or the publisher 
reserves the right to repeat the most recent ad run or charge for space reserved if ad materials or copy changes are not received by the 
materials deadline. 

Materials Requirements 
Printed offset, perfect bound. 
Trim size: 8-1/4” x 10-7/8” Bleed size: 8-1/2” x 11-1/8” 

Two-page spread: 
Trim size: 16-1/2” x 10-7/8” Bleed size: 16-3/4” x 11-1/8” 
• Allow 1/8” bleed on the head, foot and face. Keep all copy and live matter a minimum of 1/2” away from gutter and final trim. Bleed

allowed on the following ad sizes: full page, 2/3 vertical, 2/3 horizontal, 1/2 vertical, 1/2 horizontal, 1/3 vertical, 1/3 horizontal.
• Fractional (non-full page) ads should include a frame/border surrounding the ad at the correct specified ad dimensions.
• Materials not submitted according to publisher’s specifications or dimensions will be altered to fit the publisher’s requirements at advertiser’s

expense. Additional preparation work and production charges are non-commissionable and will be billed back to the advertiser at a minimum
charge of $50.

• Digital files should be accompanied with all printer and screen fonts and any attached graphic files. Also include information about the
software, version and platform used. Macintosh platform preferred.

• Documents and ads created in programs other than the following are not accepted:
o Mac Photoshop PDF, TIFF or EPS file; 300 dpi minimum.
o Mac Illustrator EPS file – convert all fonts to outlines. (Include all printer and screen fonts if you do not create outlines for type.)
o Mac InDesign document – include all printer and screen fonts. Send all graphic images as Photoshop or Illustrator files (see instructions above).
o QuarkXPress documents will not be accepted. Convert all QuarkXPress documents to Adobe Acrobat PDF CS2.

Contracts and General Conditions 
Contracts and/or insertion orders must be signed and returned to NFDA by the space closing deadline. Publisher reserves the right to refuse any 
advertisement for any reason at any time without liability, even though previously acknowledged and accepted. Publisher reserves the right to 
place the word “Advertisement” on ad copy that could, in the publisher’s opinion, be construed as editorial copy. Publisher’s liability for any error 
will not exceed the charge for the advertisement in question. Ad materials will only be kept on file for a 12-month period. Any ad materials not 
run within a 12-month period will be destroyed if specific ad is not requested in writing to be returned to the advertiser or agency. 

Commissions 
Recognized agencies receive the standard 15 percent commission. Additional preparation work and production charges are not commissionable. 

Terms 
A prepayment is required of all first-time display advertisers for the first two insertions and is to be included with the contract and/or insertion 
order by the space closing deadline. Subsequent insertions will be invoiced with an approved credit application. All invoices are payable within 
30 days of their issue. A cash discount of 2 percent is available on all invoices paid within 10 days. A finance charge of 1.5 percent per month 
will be charged on balances over 30 days. Past-due accounts over 30 days are subject to loss of frequency rate and will be adjusted to the 
single-issue cost; agencies are subject to loss of commission. Both the agency and advertiser are jointly liable for all charges. 

Frequency Rate/Short Rates 
Frequency rates are based on a minimum of one advertisement per issue run within a 12-month period from starting issue date. Advertising 
ordered at a frequency discount rate and not earned will be billed at the correct frequency earned rate. 

Cancellations 
Cancellations must be received on or before the space closing deadline. No cancellations or alterations of space will be accepted after the 
space closing date. The publisher reserves the right to repeat the most recent ad run or charge for space reserved if ad materials or copy 
changes are not received by the materials deadline. 

Contact Information and Mailing Instructions 
Please direct all questions, advertising contracts, insertion orders, payments and materials to the NFDA Business Development team at 
advertising@nfda.org.

Payment Terms and Policies   
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