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EXHIBIT SPACE

The space contracted for is to be used solely by the exhibiting company whose name appears on this Exhibitor Contract and it is agreed that the exhibitor will not
sublet or assign any portion of same. Space is assigned after a completed Exhibitor Contract with full payment is received by Show Management, and is subject to
availability of space preferences, special needs and compatibility of exhibitors. If during the event, the exhibitor is in violation of these rules & regulations, Show
Management has, at any time, the right to regain the immediate possession of any space. Further, Show Management reserves the right to interpret these rules &
regulations and determine eligibility of any company or product for inclusion in this exhibition.

PAYMENT

To guarantee space, fifty percent of fees must accompany the signed contract. Balances due will be invoiced on Dec. 31, 2013 and due by Jan. 31, 2014. Full payment
due with signed contract for booth purchases made after Jan. 31, 2014. Exhibit displays cannot be set up unless all rental fees are paid in full. Any space not claimed
and occupied may be reassigned by NWFA without refund of rental fee paid.

CHILDREN ON THE SHOW FLOOR

For the safety of children of exhibitors and attendees, no one under the age of 16 will be allowed on the show floor at any time during move-in and move-out hours.
During show hours, only children with name badges will be permitted provided they are under close parental supervision. Children are not allowed to use display
equipment at any time. Exhibitors or attendees with children in violation of this policy or deemed unsupervised as determined by Show Management forfeit their
show passes and must exit the hall immediately.

CANCELLATION
All cancellations must be in writing. NWFA reserves the right to consider an Exhibitor’s downsizing of booth space as a cancellation of original space and purchase of
new booth space. Accordingly, the Exhibitor may be required to move to a new location after requesting downsized space.

Date Written Notice is Received Cancellation Fee
Before November 1, 2013 10% of exhibit fees
After November 1, 2013 50% of exhibit fees
After January 31, 2014 100% of exhibit fees

BOOTH DESIGN & FLOOR LAYOUT

Show Management reserves the right to assign, designate or change booth locations. The aisles belong to Show Management, unless otherwise noted. Neither
exhibits nor advertising material will be permitted to protrude into the aisles. Endcaps are not permitted. Show Management reserves the right to control and
prohibit any disturbing noises produced by an exhibitor. No part of any exhibit may be more than eight (8’) feet high without written permission of Show
Management. The sidewing displays, pipe racks and the like may be as much as eight (8’) feet high provided they do not extend out toward the aisle more than five
(5’) feet from the back wall of the display. Any sides, etc., utilizing the remaining five (5’) feet out to the aisle may not be more than four (4’) feet high. Any unfinished
exposed portion of an exhibit must be draped at the expense of the exhibitor.

BANNERS & CUSTOM EXHIBITS

Banners may only be hung over exhibit space that is 20’ x 20 or larger and to a maximum height of twenty (20’) feet (from floor to top of banner) with a minimum
clearance of ten (10’) feet (from floor to bottom of banner); advance approval from Show Management is required. All custom construction and booth designs must
be approved by Show Management in advance. No exhibit shall be allowed to obstruct clear vision to other booths in the same line or adjacent lines unless it is an
island display, having four corners on four sides. In the case of island booths, if a solid wall is to be part of the display, or any free-standing unit above eight (8') feet
high, or any multi-level construction above eight (8’) feet high, a booth rendering must be submitted to Show Management for approval of such construction in
advance. All designs must be received and approved in writing by NWFA by February 28, 2014. Unless otherwise noted, Show Management follows trade show
industry standards for booth design and installation, as developed by the International Association of Exhibitions & Events (IAEE).

INSTALLATION & DISMANTLE

Exhibits may be installed beginning Wednesday, April 16, 2014, at 7:00 a.m. and must be completed by 9:00 a.m. on Thursday, April 17, 2014. Exhibit dismantling will
begin following the closing of the show, Apr. 18, 2013. No dismantling will be permitted before closing time, and no exhibitor shall have the right to pack or remove
articles on display prior to show closing on Thursday without prior approval from Show Management.

SOUND & LIGHTING

Show Management maintains an 85-decibel sound level for all exhibitors. This level has been identified as being a safe level for trade show demonstrations by the
Occupational Safety & Health Administration (OSHA). Show Management reserves the right to closely monitor sound usage and, where necessary, restrict the music
and other audio demonstrations in an exhibitor’s booth at its discretion. Show Management’s actions can include, but are not limited to, reviewing and adjusting all
sound system and loud-speaker placements within an exhibit, restricting sound levels within a booth and restricting demonstrations within a booth, regardless of an
exhibitor’s contracted arrangements with celebrities appearing in an exhibitor’s booth. All exhibitors planning to have an audio demonstration within their exhibit
space must submit complete details to NWFA, including a description of the demonstration(s), the frequency of demonstrations and the location of sound systems
(specifically loud-speakers). Demonstration descriptions are due in writing to NWFA for written approval by Show Management by February 28, 2014.



If a complaint is registered and a visit to an exhibitor’s booth by Show Management does not result in full compliance, Show Management has the authority to cancel
all booth demonstrations and/or terminate all electrical power to a booth for the remainder of the Trade Show. Specialty lighting, video presentations and
promotional lighting projected on exhibit hall walls, ceiling or floor spaces not contracted for with Show Management is prohibited.

REMOVAL OF GOODS

For security reasons, exhibitors are not allowed to deliver merchandise to customers from the Trade

Show floor before closing on Friday, Apr. 18, 2014. Exhibitors that need to remove items from their display, such as shopworn items, may only do so by presenting a
release slip, signed by a Show Management representative, to the security guard at the main entrance. Removals normally will be authorized only at the end of a
show day.

PHOTO RELEASE
We occasionally use photographs of our exhibitors in promotional materials. By virtue of your attendance, you automatically agree to usage of your likeness in such
materials.

PHOTOGRAPHY & TAPING
No photography and/or videotaping will be permitted without prior written authorization by Show Management.

FREIGHT & WAREHOUSE SHIPMENTS

Instructions concerning freight and warehouse shipments will be sent directly from the official service contractor in the Exhibitor Service Kit. Do not ship exhibit
freight to Music City Center prior to the first official move-in day, as there will be no one available to receive shipments. Exhibitors must adhere to procedures
detailed in the Exhibitor Service Kit. Exhibitors are responsible for coordination and payment of all their freight to and from show site.

If an exhibitor’s freight is still at show site at the end of the published hours for show dismantle, the show’s decorator will place that freight with a freight carrier at
the expense of the exhibiting company.

INSURANCE

Exhibitor assumes entire responsibility and hereby agrees to protect, indemnify, defend and save

National Wood Flooring Association, Music City Center, other show vendors and its employees and agents harmless against all claims, losses and damages to persons
or property, governmental charges or fines, and attorney fees arising out of or caused by exhibitor’s installation, removal, maintenance, occupancy or use of the
exhibition premises or a part thereof, excluding any such liability caused by the sole negligence or intentional acts or omissions of the Convention Center, its
employees or agents. National Wood Flooring Association, the official service contractor, and Music City Center do not maintain insurance covering an exhibitor’s
property. It is the sole responsibility of the exhibitor to obtain the appropriate amount and type of insurance to cover their property, agents or employees from theft,
damage by fire, accident or any other cause. Show Management will not be responsible for any injury that may occur at exhibits or to an exhibitor’s employees, or for
the loss of, or damage to, any material from any cause whatsoever, whether in transit, or during the Trade Show, regardless of whether Show Management furnishes
attendants, guards or night watchpersons.

A Certificate of Insurance will be required from each exhibiting company naming National Wood Flooring Association and its agents as additional insureds on the
policy effective during the period of activity. A Certificate of Insurance must be received on or before February 28, 2014. Mail certificate to NWFA; 111 Chesterfield
Industrial Blvd; Chesterfield, MO 63005 or fax to 636-519-9664.

SECURITY & UNCONTROLLABLES

Reasonable precaution against damages or loss by fire, water, theft and other emergencies will be taken, including 24-hour security, but Show Management does not
guarantee, nor insure the exhibitor against loss by reason thereof. In case the premises to be used by the exhibit shall be destroyed by fire or elements, or by any
other cause, or in case any other circumstances shall make it impossible for Show Management to permit the said premises to be occupied by said exhibitor for use,
herein specified, then and thereupon this agreement shall terminate and the said exhibitor shall and hereby does waive any claim for damages or compensation. It is
agreed that Show Management reserves the right to retain such part of the payments made by exhibitors for booth space as would be necessary to cover all expenses
incurred by Show Management incidental to the opening of the Trade Show, up to the time of cancellation.

EXHIBITOR ACTIVITIES

Display or demonstration items outside the exhibit area or scheduling of private functions, cocktail parties, special events, etc., during the period of set up, show days
or dismantle will be permitted only with the written permission of Show Management. Exhibitors must submit to Show Management a description of any program
intended to be held at, or in conjunction with, its exhibit in Nashville. Exhibitor activities written request is due to NWFA by February 28, 2014. Neither hired models
nor booth personnel may walk the aisles of the Trade Show representing or promoting a company product. No canvassing, advertising, displaying, demonstrating or
distributing items and/or literature will be permitted outside the company’s own exhibit area without permission of Show Management. No materials or signs shall
be posted, nailed or tacked to drapes or walls of hotel hallways or the Trade Show area. No printed material will be allowed to be delivered to or placed under hotel
guestroom doors without Show Management’s consent.

EXHIBITOR’S RESPONSIBILITY

Exhibitor booths must be staffed at all times during regular Trade Show hours. An exhibitor of the Trade Show, and affiliated agents or employees may not enter
another exhibitor’s booth space without the latter exhibitor’s permission. Exhibitors shall abide by and observe all laws, rules and regulations of the federal, state and
city governments, as well as the convention and trade show facilities. This includes regulations regarding labor jurisdictions. All decorations and electrical wiring and
fixtures must comply with local fire laws; state and local fire regulations must be followed. Exhibitors planning to serve food and/or beverages from their booths must
contact Show Management. All food and beverages must be purchased and cleared through Music City Center.

RULES & REGULATIONS CHANGES
Show Management reserves the right to change or modify these rules and regulations as deemed appropriate to improve the Trade Show. All policies and procedures
stated herein and as detailed within the Exhibitor Prospectus will be in effect until further notice.



